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Abstract (Resumen de 100-250 palabras)/ Abstract (Laburpena 100-250 hitzetan) 
In the following paper the actual situation of the ICT Company SEIN S.L. is going to be 
showed. The firm, working jointly with its suppliers and its partners offers the latest services 
with the highest quality of the Navarre and Basque market. To fight against threats and 
weaknesses and to keep growing both economic and non- economic objectives have been 
fixed: increase sales of services, increase awareness and access of SEIN into account target and 
finally, maintain customer loyalty. To achieve these objectives between September 2015 and 
August 2016, the company wants to give a positioning quality image choosing the market 
penetration and also segmenting the market in different groups in order to offer a 
differentiated marketing and a broad communication strategy. The chosen actions to achieve 
these objectives are: new courses, implement social networks, newsletters and hire new 
commercial workers. Their execution will be controlled in the middle of their development and 
at the end of the plan having a cost of 33.460 € but generating an extra revenue of 412.353 €. 
Materias o Palabras Clave (máximo 5) / Gaiak edo hitz gakoak (gehienez 5) 
Marketing Plan, SEIN, ICT sector, Quality positioning. 
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